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Subject: U.S. Trademark Application Serial No. 97209805 - FREEMASON - 22-01-
M0261

Sent: October 25, 2022 05:11:12 PM EDT

Sent As: tmng.notices@uspto.gov

Attachments

6543337
5960848
screencapture-usa-tommy-com-SearchDisplay-16667218614991
screencapture-usa-tommy-com-en-all-men-clothing-and-accessories-16667239418921
screencapture-usa-tommy-com-en-all-men-clothing-and-accessories-16667239418922
screencapture-usa-tommy-com-en-ties-men-16667244127271
screencapture-usa-tommy-com-en-16667244864101
screencapture-www2-hm-com-en_us-search-results-html-16667246368841
screencapture-www2-hm-com-en_us-search-results-html-16667246368842
screencapture-www2-hm-com-en_us-men-html-16667254488921
screencapture-www2-hm-com-en_us-men-new-arrivals-view-all-html-16667255485781
screencapture-www2-hm-com-en_us-men-new-arrivals-view-all-html-16667255485782
screencapture-www2-hm-com-en_us-men-new-arrivals-view-all-html-16667255485783
screencapture-www2-hm-com-en_us-search-results-html-16667258535821
screencapture-www2-hm-com-en_us-search-results-html-16667258535822
screencapture-www2-hm-com-en_us-women-new-arrivals-view-all-html-16667261231671
screencapture-www2-hm-com-en_us-women-new-arrivals-view-all-html-16667261231672
screencapture-www2-hm-com-en_us-search-results-html-16667264111581
screencapture-www2-hm-com-en_us-search-results-html-16667264111582
screencapture-www2-hm-com-en_us-men-new-arrivals-shoes-accessories-html-
16667266849031
screencapture-www2-hm-com-en_us-men-new-arrivals-shoes-accessories-html-
16667266849032
screencapture-www-menswearhouse-com-c-mens-clothing-accessories-scarves-
16667269226791
screencapture-www-menswearhouse-com-c-shirts-16667272067621
screencapture-www-menswearhouse-com-c-mens-pants-16667272685291
screencapture-www-menswearhouse-com-c-mens-outerwear-16667273535041
screencapture-www-menswearhouse-com-c-mens-clothing-accessories-ties-16667274410971
screencapture-www-menswearhouse-com-c-mens-clothing-accessories-pocket-squares-
16667275415271
screencapture-www-menswearhouse-com-c-mens-suits-16667276291671
screencapture-www-express-com-exp-search-16667277259271
screencapture-www-express-com-mens-clothing-fashion-accessories-ties-cat280005-
16667281606411
screencapture-www-express-com-mens-clothing-whats-hot-luxe-comfort-knits-cat4800024-
16667282618891
screencapture-www-express-com-womens-clothing-16667283765981

mailto:stevenyuan.bytrademark@outlook.com
mailto:tmng.notices@uspto.gov
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/XCE202210251147312030400878.pdf?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/XCE202210251147311960400370.pdf?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-usa-tommy-com-SearchDisplay-16667218614991.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-usa-tommy-com-en-all-men-clothing-and-accessories-16667239418921.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-usa-tommy-com-en-all-men-clothing-and-accessories-16667239418922.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-usa-tommy-com-en-ties-men-16667244127271.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-usa-tommy-com-en-16667244864101.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-search-results-html-16667246368841.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-search-results-html-16667246368842.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-men-html-16667254488921.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-men-new-arrivals-view-all-html-16667255485781.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-men-new-arrivals-view-all-html-16667255485782.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-men-new-arrivals-view-all-html-16667255485783.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-search-results-html-16667258535821.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-search-results-html-16667258535822.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-women-new-arrivals-view-all-html-16667261231671.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-women-new-arrivals-view-all-html-16667261231672.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-search-results-html-16667264111581.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-search-results-html-16667264111582.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-men-new-arrivals-shoes-accessories-html-16667266849031.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-men-new-arrivals-shoes-accessories-html-16667266849031.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-men-new-arrivals-shoes-accessories-html-16667266849032.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www2-hm-com-en_us-men-new-arrivals-shoes-accessories-html-16667266849032.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-menswearhouse-com-c-mens-clothing-accessories-scarves-16667269226791.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-menswearhouse-com-c-mens-clothing-accessories-scarves-16667269226791.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-menswearhouse-com-c-shirts-16667272067621.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-menswearhouse-com-c-mens-pants-16667272685291.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-menswearhouse-com-c-mens-outerwear-16667273535041.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-menswearhouse-com-c-mens-clothing-accessories-ties-16667274410971.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-menswearhouse-com-c-mens-clothing-accessories-pocket-squares-16667275415271.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-menswearhouse-com-c-mens-clothing-accessories-pocket-squares-16667275415271.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-menswearhouse-com-c-mens-suits-16667276291671.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-express-com-exp-search-16667277259271.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-express-com-mens-clothing-fashion-accessories-ties-cat280005-16667281606411.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-express-com-mens-clothing-fashion-accessories-ties-cat280005-16667281606411.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-express-com-mens-clothing-whats-hot-luxe-comfort-knits-cat4800024-16667282618891.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-express-com-mens-clothing-whats-hot-luxe-comfort-knits-cat4800024-16667282618891.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-express-com-womens-clothing-16667283765981.jpg?accessLevel=internal


screencapture-www-express-com-mens-clothing-fashion-accessories-cat400001-
16667288457931

United States Patent and Trademark Office (USPTO) 
Office Action (Official Letter) About Applicant’s Trademark Application

 

U.S. Application Serial No. 97209805

Mark:  FREEMASON

Correspondence Address:  
BOLE YUAN 
204 S 3RD ST 
PHILADELPHIA PA 19106 UNITED STATES

Applicant:  Lin, Qilin

Reference/Docket No. 22-01-M0261

Correspondence Email Address:  stevenyuan.bytrademark@outlook.com

 
 

NONFINAL OFFICE ACTION

 

The USPTO must receive applicant’s response to this letter within six months of the issue date 
below or the application will be abandoned.  Respond using the Trademark Electronic Application 
System (TEAS).  A link to the appropriate TEAS response form appears at the end of this Office 
action.  

Issue date:  October 25, 2022

The referenced application has been reviewed by the assigned trademark examining attorney. Applicant 
must respond timely and completely to the issue(s) below. 15 U.S.C. §1062(b); 37 C.F.R. §§2.62(a), 
2.65(a); TMEP §§711, 718.03.
 
SUMMARY OF ISSUES:
 

Section 2(d) Refusal – Likelihood of Confusion•
 
SECTION 2(d) REFUSAL – LIKELIHOOD OF CONFUSION
 
Registration of the applied-for mark is refused because of a likelihood of confusion with the mark in 
U.S. Registration Nos. 6543337 and 5960848.  Trademark Act Section 2(d), 15 U.S.C. §1052(d); see 

https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-express-com-mens-clothing-fashion-accessories-cat400001-16667288457931.jpg?accessLevel=internal
https://exm-tmng.uspto.gov/cms/rest/case/97209805/evidence/WCEscreencapture-www-express-com-mens-clothing-fashion-accessories-cat400001-16667288457931.jpg?accessLevel=internal
https://www.uspto.gov/trademarks-application-process/abandoned-applications
https://www.uspto.gov/trademarks-application-process/abandoned-applications


TMEP §§1207.01 et seq.  See the attached registrations.
 
Trademark Act Section 2(d) bars registration of an applied-for mark that so resembles a registered mark 
that it is likely a consumer would be confused, mistaken, or deceived as to the source of the goods and 
services of the applicant and registrant.  See 15 U.S.C. §1052(d).  Determining likelihood of confusion 
is made on a case-by-case basis by applying the factors set forth in In re E. I. du Pont de Nemours & 
Co., 476 F.2d 1357, 1361, 177 USPQ 563, 567 (C.C.P.A. 1973).  In re i.am.symbolic, llc, 866 F.3d 
1315, 1322, 123 USPQ2d 1744, 1747 (Fed. Cir. 2017).  However, “[n]ot all of the [du Pont] factors are 
relevant to every case, and only factors of significance to the particular mark need be considered.”  
Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1366, 101 USPQ2d 1713, 1719 (Fed. Cir. 
2012) (quoting In re Mighty Leaf Tea, 601. F.3d 1342, 1346, 94 USPQ2d 1257, 1259 (Fed. Cir 2010)).  
The USPTO may focus its analysis “on dispositive factors, such as similarity of the marks and 
relatedness of the goods [and/or services].”  In re i.am.symbolic, llc, 866 F.3d at 1322, 123 USPQ2d at 
1747 (quoting Herbko Int’l, Inc. v. Kappa Books, Inc., 308 F.3d 1156, 1164-65, 64 USPQ2d 1375, 
1380 (Fed. Cir. 2002)); see TMEP §1207.01.
 
Applicant’s mark is “FREEMASON” with the identification of “Berets; Bonnets; Hats; Baseball caps; 
Beach hats; Cowboy hats; Hats for infants, babies, toddlers and children; Leather hats; Sports caps and 
hats; Visors being headwear” in Class 025.
 
The cited registrations are:
 
FREEMASONS UNIVERSAL TARTAN (Reg. No. 6543337) for “Ties as clothing, Bow ties; 
Scarves; Sashes; Pocket squares” in Class 025.
 
FREEMASONER (Reg. No. 5960848) for “Aprons; Caps being headwear; Coats; Footwear; Hosiery; 
Masquerade costumes; Neckties; Scarfs; Shirts; Sports jerseys; Trousers; Underwear; Uniforms; 
Wedding dresses; Belts for clothing; Gloves as clothing; Headbands for clothing” in Class 025.
 
Comparison of Marks
 
Marks are compared in their entireties for similarities in appearance, sound, connotation, and 
commercial impression.  Stone Lion Capital Partners, LP v. Lion Capital LLP, 746 F.3d 1317, 1321, 
110 USPQ2d 1157, 1160 (Fed. Cir. 2014) (quoting Palm Bay Imps., Inc. v. Veuve Clicquot Ponsardin 
Maison Fondee En 1772, 396 F.3d 1369, 1371, 73 USPQ2d 1689, 1691 (Fed. Cir. 2005)); TMEP 
§1207.01(b)-(b)(v).  “Similarity in any one of these elements may be sufficient to find the marks 
confusingly similar.”  In re Inn at St. John’s, LLC, 126 USPQ2d 1742, 1746 (TTAB 2018) (citing In re 
Davia, 110 USPQ2d 1810, 1812 (TTAB 2014)), aff’d per curiam, 777 F. App’x 516, 2019 BL 343921 
(Fed. Cir. 2019); TMEP §1207.01(b).
 
Where the goods and/or services of an applicant and registrant are “similar in kind and/or closely 
related,” the degree of similarity between the marks required to support a finding of likelihood of 
confusion is not as great as in the case of diverse goods and/or services.  In re J.M. Originals Inc., 6 
USPQ2d 1393, 1394 (TTAB 1987); see Shen Mfg. Co. v. Ritz Hotel Ltd., 393 F.3d 1238, 1242, 73 
USPQ2d 1350, 1354 (Fed. Cir. 2004); TMEP §1207.01(b).
 
Applying the above analysis, the marks are substantially similar.  Here, the applicant's mark is similar 
to the first wording and portion of the registrants's marks.  Consumers are generally more inclined to 
focus on the first word, prefix, or syllable in any trademark or service mark. See Palm Bay Imps., Inc. v. 



Veuve Clicquot Ponsardin Maison Fondee En 1772, 396 F.3d 1369, 1372, 73 USPQ2d 1689, 1692 
(Fed. Cir. 2005) (finding similarity between VEUVE ROYALE and two VEUVE CLICQUOT marks 
in part because “VEUVE . . . remains a ‘prominent feature’ as the first word in the mark and the first 
word to appear on the label”); Century 21 Real Estate Corp. v. Century Life of Am., 970 F.2d 874, 876, 
23 USPQ2d 1698, 1700 (Fed Cir. 1992) (finding similarity between CENTURY 21 and CENTURY 
LIFE OF AMERICA in part because “consumers must first notice th[e] identical lead word”); see also 
In re Detroit Athletic Co., 903 F.3d 1297, 1303, 128 USPQ2d 1047, 1049 (Fed. Cir. 2018) (finding “the 
identity of the marks’ two initial words is particularly significant because consumers typically notice 
those words first”).  In this case, the formative wording FREEMASON, which is the entire wording of 
the applicant's mark, appears at the beginning of the registrants' mark
 
Therefore, when viewed as a whole, applicant’s mark is substantially similar in sound, appearance, 
connotation and commercial impression to the registered mark.
 
Comparison of the Goods and Services
 
The goods and/or services are compared to determine whether they are similar, commercially related, 
or travel in the same trade channels.  See Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 
1369-71, 101 USPQ2d 1713, 1722-23 (Fed. Cir. 2012); Herbko Int’l, Inc. v. Kappa Books, Inc., 308 
F.3d 1156, 1165, 64 USPQ2d 1375, 1381 (Fed. Cir. 2002); TMEP §§1207.01, 1207.01(a)(vi).
 
Decisions regarding likelihood of confusion in the clothing field have found many different types of 
apparel to be related goods.  Cambridge Rubber Co. v. Cluett, Peabody & Co., 286 F.2d 623, 624, 128 
USPQ 549, 550 (C.C.P.A. 1961) (women’s boots related to men’s and boys’ underwear); Jockey Int’l, 
Inc. v. Mallory & Church Corp., 25 USPQ2d 1233, 1236 (TTAB 1992) (underwear related to neckties); 
In re Melville Corp., 18 USPQ2d 1386, 1388 (TTAB 1991) (women’s pants, blouses, shorts and jackets 
related to women’s shoes); In re Pix of Am., Inc., 225 USPQ 691, 691-92 (TTAB 1985) (women’s 
shoes related to outer shirts); In re Mercedes Slacks, Ltd., 213 USPQ 397, 398-99 (TTAB 1982) 
(hosiery related to trousers); In re Cook United, Inc., 185 USPQ 444, 445 (TTAB 1975) (men’s suits, 
coats, and trousers related to ladies’ pantyhose and hosiery); Esquire Sportswear Mfg. Co. v. Genesco 
Inc., 141 USPQ 400, 404 (TTAB 1964) (brassieres and girdles related to slacks for men and young 
men).
 
Applying the second half of the test, the goods are closely related.  The attached Internet evidence, 
consisting of https://www.menswearhouse.com/, https://usa.tommy.com/en, 
https://www2.hm.com/en_us/index.html, and https://www.express.com/, establishes that the same 
entity commonly provides the relevant goods and markets the goods under the same mark. Specifically, 
consumers looking for clothing goods can expect to find all types of goods from the same provider; 
whether the clothing items are jackets, shirts undergarments, hats, ties, or any other type of clothing 
within the applicant’s and registrants’s identification.  Hence, consumer expect these goods to emanate 
from a single location.  Thus, applicant’s and registrant’s goods and/or services are considered related 
for likelihood of confusion purposes.  See, e.g., In re Davey Prods. Pty Ltd., 92 USPQ2d 1198, 1202-04 
(TTAB 2009); In re Toshiba Med. Sys. Corp., 91 USPQ2d 1266, 1268-69, 1271-72 (TTAB 2009).
 
Moreover, neither the application nor the registration(s) contains any limitations regarding trade 
channels for the goods and therefore it is assumed that registrant’s and applicant’s goods are sold 
everywhere that is normal for such items, i.e., clothing and department stores.  Thus, it can also be 
assumed that the same classes of purchaser shop for these items and that consumers are accustomed to 
seeing them sold under the same or similar marks.  See Kangol Ltd. v. KangaROOS U.S.A., Inc., 974 
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F.2d 161, 23 USPQ2d 1945 (Fed. Cir. 1992); In re Smith & Mehaffey, 31 USPQ2d 1531 (TTAB 1994); 
TMEP §1207.01(a)(iii). 
 
Because the marks are confusingly similar, and the goods and services are identical, overlapping, or 
otherwise related, a likelihood of confusion exists and registration is refused under Trademark Act 
Section 2(d).
 
Although applicant’s mark has been refused registration, applicant may respond to the refusal(s) by 
submitting evidence and arguments in support of registration.  
 
RESPONSE GUIDELINES 
 
Please call or email the assigned trademark examining attorney with questions about this Office action. 
Although an examining attorney cannot provide legal advice, the examining attorney can provide 
additional explanation about the refusal(s) and/or requirement(s) in this Office action. See TMEP 
§§705.02, 709.06.
 
The USPTO does not accept emails as responses to Office actions; however, emails can be used for 
informal communications and are included in the application record. See 37 C.F.R. §§2.62(c), 2.191; 
TMEP §§304.01-.02, 709.04-.05.
 
How to respond.  Click to file a response to this nonfinal Office action.

 
 

/Jules Dean/
Jules Dean
Trademark Examining Attorney 
Law Office 120
(571) 272-5322
jules.dean@uspto.gov

 
 

RESPONSE GUIDANCE

Missing the response deadline to this letter will cause the application to abandon.  The 
response must be received by the USPTO before midnight Eastern Time of the last day of the 
response period.  TEAS maintenance or unforeseen circumstances could affect an applicant’s 
ability to timely respond.

•

Responses signed by an unauthorized party are not accepted and can cause the application to 
abandon.  If applicant does not have an attorney, the response must be signed by the individual 
applicant, all joint applicants, or someone with legal authority to bind a juristic applicant.  If 
applicant has an attorney, the response must be signed by the attorney.

•

If needed, find contact information for the supervisor of the office or unit listed in the 
signature block.

•

https://teas.uspto.gov/office/roa/
https://www.uspto.gov/trademarks-application-process/abandoned-applications
https://www.uspto.gov/trademarks-application-process/abandoned-applications
https://www.uspto.gov/trademarks-application-process/filing-online/filing-documents-during-outage
https://www.uspto.gov/trademarks-maintaining-trademark-registration/responding-office-actions
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https://rdms-tmep-vip.uspto.gov/RDMS/detail/manual/TMEP/current/TMEP-600d1e2068.html
https://www.uspto.gov/trademark/contact-trademarks/other-trademark-contact-information


Print: Tue Oct 25 2022 90268369

(4) STANDARD CHARACTER MARK

Mark Punctuated
FREEMASONS UNIVERSAL TARTAN

Translation

Goods/Services

IC 025. US 022 039.G & S: Ties as clothing, Bow ties; Scarves; Sashes; Pocket squares. FIRST USE: 
20050000. FIRST USE IN COMMERCE: 20050000

•

Mark Drawing Code
(4) STANDARD CHARACTER MARK

Design Code

Serial Number
90268369

Filing Date
20201021

Current Filing Basis
1A

Original Filing Basis
1A

Publication for Opposition Date
20210817

Registration Number
6543337

Date Registered
20211102

Owner
(REGISTRANT) MOST WORSHIPFUL GRAND LODGE FREE AND ACCEPTED MASONS OF UTAH 
CORPORATION UTAH 650 East South Temple Salt Lake City UTAH 84102

Priority Date

Disclaimer Statement
NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "TARTAN" APART FROM THE MARK AS 
SHOWN

Description of Mark

Type of Mark
TRADEMARK



Register
PRINCIPAL-2(F)

Live Dead Indicator
LIVE

Attorney of Record
Joshua M. Gerben, Esq.



Print: Tue Oct 25 2022 88498644

(4) STANDARD CHARACTER MARK

Mark Punctuated
FREEMASONER

Translation
The wording "Freemasoner" has no meaning in a foreign language.

Goods/Services

IC 025. US 022 039.G & S: Aprons; Caps being headwear; Coats; Footwear; Hosiery; Masquerade 
costumes; Neckties; Scarfs; Shirts; Sports jerseys; Trousers; Underwear; Uniforms; Wedding dresses; 
Belts for clothing; Gloves as clothing; Headbands for clothing. FIRST USE: 20190606. FIRST USE IN 
COMMERCE: 20190606

•

Mark Drawing Code
(4) STANDARD CHARACTER MARK

Design Code

Serial Number
88498644

Filing Date
20190702

Current Filing Basis
1A

Original Filing Basis
1A

Publication for Opposition Date
20191029

Registration Number
5960848

Date Registered
20200114

Owner
(REGISTRANT) Guangzhou Aike Electronic Trading Co., Ltd. limited company (ltd.) CHINA Room A312, 
Building 1, Rongxi Center, No. 711, Jiangnan Avenue South, Haizhu District, Guangzhou CHINA 510220

Priority Date

Disclaimer Statement

Description of Mark

Type of Mark



TRADEMARK

Register
PRINCIPAL

Live Dead Indicator
LIVE

Attorney of Record
Hao Ni



























































































































































































































































































































































































































































































































































































































































































































































































































































































































































United States Patent and Trademark Office (USPTO)

USPTO OFFICIAL NOTICE

Office Action (Official Letter) has issued  
on October 25, 2022 for  

U.S. Trademark Application Serial No.  97209805

A USPTO examining attorney has reviewed your trademark application and issued an Office 
action.  You must respond to this Office action in order to avoid your application 
abandoning.  Follow the steps below.

(1)  Read the Office action. This email is NOT the Office action.

(2)  Respond to the Office action by the deadline using the Trademark Electronic Application 
System (TEAS). Your response must be received by the USPTO on or before 11:59 p.m. 
Eastern Time of the last day of the response period. Otherwise, your application will be 
abandoned. See the Office action itself regarding how to respond.

(3)  Direct general questions about using USPTO electronic forms, the USPTO website, the 
application process, the status of your application, and whether there are outstanding deadlines 
to the Trademark Assistance Center (TAC).

After reading the Office action, address any question(s) regarding the specific content to the 
USPTO examining attorney identified in the Office action.

GENERAL GUIDANCE

Check the status of your application periodically in the Trademark Status & 
Document Retrieval (TSDR) database to avoid missing critical deadlines.

•

Update your correspondence email address to ensure you receive important USPTO 
notices about your application.

•

Beware of trademark-related scams. Protect yourself from people and companies that 
may try to take financial advantage of you. Private companies may call you and pretend 
to be the USPTO or may send you communications that resemble official USPTO 
documents to trick you. We will never request your credit card number or social security 
number over the phone. And all official USPTO correspondence will only be emailed 
from the domain “@uspto.gov.” Verify the correspondence originated from us by using 
your Serial Number in our database, TSDR, to confirm that it appears under the 
“Documents” tab, or contact the Trademark Assistance Center. 

•

http://tsdr.uspto.gov/documentviewer?caseId=sn97209805&docId=NFIN20221025
https://www.uspto.gov/trademarks/apply/abandoned-applications
https://www.uspto.gov/trademark
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
https://www.uspto.gov/trademarks-application-process/check-status-view-documents
http://tsdr.uspto.gov/documentviewer?caseId=sn97209805&docId=NFIN20221025
http://tsdr.uspto.gov/documentviewer?caseId=sn97209805&docId=NFIN20221025
https://teas.uspto.gov/ccr/cca
https://www.uspto.gov/trademarks/protect/scam-awareness
http://tsdr.uspto.gov/documentviewer?caseId=sn97209805&docId=NFIN20221025
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center


Hiring a U.S.-licensed attorney. If you do not have an attorney and are not required to 
have one under the trademark rules, we encourage you to hire a U.S.-licensed attorney 
specializing in trademark law to help guide you through the registration process. The 
USPTO examining attorney is not your attorney and cannot give you legal advice, but 
rather works for and represents the USPTO in trademark matters.

•

 

https://www.uspto.gov/trademarks/basics/why-hire-private-trademark-attorney

